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In the third quarter of the current year, United Internet

once again continued its extremely successful develop-

ment with further strong growth in both sales and

earnings. We are now well on the way to exceeding our

earnings forecast for fiscal 2002, which we have

already raised twice this year. Our realignment as a

premium Internet service provider has proved highly

successful on the market. At the heart of our new busi-

ness model—which has been received very positively

by both the media and financial analysts—is a high-

performance “Internet factory”, where we produce

value-added technical products for the Internet.

Our third quarter sales reached the record level of

€ 77.1 million. United Internet was thus able to escape

the effects of a generally weak economy. At € 10.1 mil-

lion, pre-tax earnings also reached new record heights

in the third quarter. Our increased profitability also

reflects the economies of scale offered by further steady

growth in customer numbers. With the aid of an exten-

sive marketing and product offensive, in which we will

be investing heavily in the fourth quarter of 2002, we

aim to accelerate this growth even further.

The excellent development of our operative business is

not currently reflected by our share price. The general

economic slump, coupled with bad publicity and insol-

vencies, have led investors to lose faith in stocks of the

Neuer Markt segment. We therefore welcome Deutsche

Börse’s planned restructuring of the German Stock

Exchange and aim to achieve a listing in the new

Premium Segment. We regard the high transparency

requirements of this new segment as a natural pre-

requisite for open and honest communication with our

shareholders. We expect to be included in the new

“TecDax” technology index next year. United Internet

aims to be one of the leading companies in the new

index, as it was previously in the NEMAX50.

Montabaur, November 21, 2002

Foreword

Ralph Dommermuth 



Selected key figures (US-GAAP)
2002 2001

Jan.–Sept. Jan.–Sept.

Sales € 222.8 million € 165.2 million

Earnings before interest, taxes, depreciation 

and amortization (EBITDA)* € 56.4 million € 12.6 million

Earnings before interest and taxes (EBIT) € 41.0 million € -34.6 million

Ergebnis before taxes (EBT) € 40.2 million € -39.9 million

Employees 2,947 2,802

Share price at end of september (XETRA)  € 5.01 € 2.65 

Earnings per share ** € 0.60 € -0.70 

Results in 2002 excluding extraordinary items ***

EBITDA € 43.8 million € 12.6 million

EBT € 27.6 million € -39.9 million

Earnings per share ** € 0.31 € -0.70

Quarterly development of key figures according to US-GAAP 

Q1/2002 Q2/2002 Q3/2002 Q3/2001
Sales € 70.9 million € 74.8 million € 77.1 million € 51.0 million

EBITDA € 18.4 million € 21.5 million € 16.5 million € 4.7 million

EBT € 13.4 million € 16.7 million € 10.1 million € -25.8 million

EBITDA  (without extraordinary items) € 13.1 million € 14.2 million € 16.5 million € 4.7 million

EBT (without extraordinary items) € 8.1 million € 9.4 million € 10.1 million € -25.8 million

* EBITDA is the operating result of the income statement (p. 08/09) without depreciation 

of tangible assets and amortization of intangible assets (last year including goodwill)

** Adjusted in 2001 after capital increase.

*** Sale of shares in AdLINK and jobpilot and restructuring charges of AdLINK 

for the integration of DoubleClick’s European media business.

Stock ownership and subscription rights (units) Q2/2002 Q3/2002

Executive Board

Ralph Dommermuth 25,239,905 25,239,905

Norbert Lang 198,000 226,000

Richard Seibt 42,821 42,821

Supervisory Board

Kurt Dobitsch — —

Bernhard Dorn — —

Michael Scheeren 510,000 510,000

Stock Options

Norbert Lang 140,000 112,000

Richard Seibt 350,000 350,000

Foreword, Key Figures 02/03



Business model as premium ISP 

proves market success

United Internet continued its successful development

of the first six months of 2002 in its third fiscal

quarter—even exceeding our ambitious targets once

again in many areas. For the fourth consecutive

quarter we achieved significant growth in both sales

and earnings. Our realignment as a premium ISP was

well received by both the financial community and

business journalists. It has also proved itself on the

market as a stable and sustainable business model for

our company. At our high-performance “Internet

factory” we can bundle our own applications together

with standard software, storage capacity and data

transport capacities to create value-added Internet

packages. This gives us almost unlimited scope to

combine and extend our product range and thus

realize considerable economies of scale.

Our dynamic growth is driven by a further stable

increase in the number of fee-based customer con-

tracts in our Product segment. In October 2002 United

Internet was able to announce its two-millionth cus-

tomer contract. We are therefore certain to exceed our

target for the year of 2.1 million contracts. At the same

time, our high-quality products succeeded in binding

customers more closely to the company. The result

was a further fall in the so-called churn rate—the

amount of customers canceling their electronic sub-

scriptions. On the future-oriented market for broad-

band DSL connections, we are currently second only

to T-Online. In the high-margin segment for value-

added applications (without Internet access), such as

server homing, online shops, Web hosting, domain

registrations and .NET applications, United Internet is

the clear market leader. With the aid of our product

and marketing offensive, launched in the third quar-

ter, we aim to tap further market potential and

strengthen our position on the market.

The negative market climate of the last few months

was only evident for United Internet in the somewhat

slower development of business in our Outsourcing

segment, as well as in the tougher advertising envi-

ronment for our shareholding AdLINK.

Record earnings once again

Our successful realignment in the fast-growing ISP seg-

ment manifested itself once again in the Group’s third

quarter figures for fiscal 2002. Consolidated sales of the

United Internet Group rose by 51 % to € 77.1 million

(prior year: € 51.0 million). Sales in the traditionally

weaker third quarter even exceeded the high levels of

quarters one and two. In the first nine months of 2002,

United Internet sales reached the record level of

€ 222.8 million (prior year: € 165.2 million). Earnings

before interest, taxes and depreciation grew to

€ 56.4 million (prior year: € 12.6 million). At the same

time, pre-tax earnings climbed to € 40.2 million,

compared with a loss of € 39.9 million last year.

The strong growth in sales was largely the result of the

excellent progress made in our Product segment, with

our three brands GMX, 1&1 and Schlund+Partner. The

rise in earnings reflects this growth in customer num-

bers, but to an increasing extent also the economies of

scale resulting from greater utilization of our “Internet

factory” capacities. In the second half of 2002, we

launched a product and marketing offensive with an

extensive DSL-modem campaign, a three-month fee

free period for Web hosting customers and new prod-

ucts for the UK market. The combined impact of these

measures has already generated additional growth for

the company. The new Internet connections launched

by GMX in October also got off to a promising start. In

November, GMX is launching an extensive marketing

campaign for its new “Next Generation” product

version, which combines e-mailing and messaging

with virtual multimedia storage capacity.

The Group’s Product segment therefore more than com-

pensated for the modest growth of our Outsourcing

business. The latter suffered once again in the third

quarter from the market difficulties being experienced

by some of our key customers. The reduced support

needs of their users consequently led to a slight decline

in Outsourcing sales. Our decision in the first half of

2002 to focus more on earnings enabled us to raise EBT

in our Outsourcing segment to € 2.3 million—a slight

increase on the previous quarter.

Development of the Group



Development of the Group 04/05

Increase in bank deposits

Due to the excellent development of our operating

business and the sale of various shareholdings, United

Internet was already to able to wipe out net bank

liabilities towards the end of the first half of 2002. As of

September 30, 2002, the Group’s net bank balance

amounted to € 14.5 million.

Capital expenditures 

In the period under review capital expenditures

focussed mainly on expanding the infrastructure of our

Product business. The largest share of investments

totaling € 19.5 million was devoted to the construction

of our new computer center in Karlsruhe (€ 11.7 mil-

lion), due to be finished in November. By May 2003 the

move to the new building should be completed.

Employees 

At the end of the third quarter United Internet

employed a total of 2,947 people (prior year: 2,802). Of

this total, 694 staff (prior year: 617) were employed in

the Group’s international (non-German) subsidiaries.

Parent company results

In the first nine months of 2002, pre-tax earnings

(EBT) of the parent company grew to € 33.2 million,

compared with a loss of € 33.4 million in the same

period last year. Bank liabilities of United Internet AG

were already reduced to zero as of June 30, 2002. As of

September 30, 2002 United Internet AG had a bank

balance of € 6.4 million. The equity ratio improved to

69.9 %.

Affiliates

In the first nine months of 2002, the minority share-

holdings held by United Internet made a positive con-

tribution to Group earnings. After subtracting restruc-

turing costs of € 7.0 million (for AdLINK’s integration

of DoubleClick’s European media business), United

Internet posted extraordinary earnings of € 12.6 mil-

lion from the sale of affiliates.

AdLINK continued to suffer from the ongoing diffi-

culties of the advertising market. Sales grew, however,

to € 27.6 million in the first nine months (prior year:

€ 17.5 million)—partly as a result of the DoubleClick

integration. EBITDA improved to € –10.7 million (prior

year: € –12.9 million), while EBT amounted to

€ –12.1 million (prior year: € –13.7 million). Excluding

once-only costs for the DoubleClick integration,

adjusted EBITDA reached € –3.7 million and adjusted

EBT € –5.1 million.

Overall, we are not satisfied with the development of

AdLINK. Our aim, however, remains to achieve break-

even (EBITDA) in the fourth quarter of the current

year.

Outlook

On the basis of our current situation, we expect to be

well within the upgraded forecast announced at the

time of our half-year figures. Consolidated sales for

2002 are expected to be clearly above € 300 million. We

expect to exceed slightly our increased earnings fore-

cast for fiscal 2002 as a whole.

With regard to our international expansion, we intend

to decide in the coming months—on completion of our

market analysis—whether to strengthen our position

on the UK market in the Product segment by acquiring

a profitable company or through our own organic

growth.

We expect further impetus to growth from our newly

launched product and marketing offensive, with which

we expect to greatly expand our market position on the

domestic market. The number of customer contracts

will easily exceed the expected figure of 2.1 million by

year-end. Due to increasing economies of scale, our

profitability is expected to benefit in the medium term.



Our Product segment—represented by the brand

family GMX, 1&1 and Schlund+Partner—repeated its

strong development of the first two quarters with

excellent earnings in the third quarter. The segment

profited, above all, from continuing strong demand

for Web hosting services, from the dynamic growth

in access business—especially DSL access—as well as

from a marketing offensive launched towards the

end of the third quarter. The new campaign aims to

extend United Internet’s lead in the premium ISP

segment. At the same time, we were able to persuade

an increasing number of customers to transfer from

free, basic services to added-value, fee-based services

(especially GMX users).

Sales in the first nine months of the current fiscal

year climbed by 54 % to € 143.7 million (prior year:

€ 93.1 million). EBITDA rose to € 40.5 million,

compared with € 15.1 million last year. EBT grew

strongly from € 5.3 million last year to € 31.0 million.

In addition to our dynamic growth in customer

numbers, the segment’s excellent figures also reflect

two further factors: firstly, the positive price develop-

ment throughout the Internet market, as a result of

market consolidation; secondly, the increasing

impact of economies of scale through improved

utilization of our Internet factory.

GMX launches new fee-based services

GMX succeeded in expanding its position as the

country’s leading Internet communication service

and now runs over 13 million free-mail accounts. In

the first three quarters of 2002, GMX gained almost

50,000 paying customers. At present, this number is

growing at a rate of some 15,000 new customers per

month. The number of pay-service contracts has now

reached almost 100,000. In addition to its core e-mail

and messaging services, GMX launched a range of

Internet access tariffs on October 1, 2002, which are

tailored specifically to the needs of its members. The

new product range comprises four tariffs, depending

on how intensively customers use the Internet. In

addition to dial-up tariffs, GMX offers a variety of

DSL tariffs. New fee-based e-mail and messaging

services are due to be launched in the fourth quarter.

1&1 and Schlund+Partner:

some 1.9 million contracts

The segment’s two premium brands succeeded in

reaching around 1.9 million customer contracts by the

end of the third quarter. At year-end 2001, the figure

was just 1.5 million. At the same time, customer satis-

faction remained high—as expressed by the low churn

rate.

Product business

Quarterly development in € million

Q1/2002 Q2/2002 Q3/2002 Q3/2001

Sales 44.3 47.4 52.0 30.1

EBITDA 11.9 13.9 14.8 6.6

EBT 9.2 10.9 10.9 3.4

93.1 15.1 5.3

Sales EBITDA

in  € million in  € million

EBT

2001

Jan.–Sept.

143.7 40.5 31.0

Sales EBITDA EBT

2002

Jan.–Sept.



Product Business, Outsourcing Business 06/07

In the Outsourcing segment, United Internet has

positioned itself in the field of Customer Relationship

Management with specialized services and products

under the twenty4help brand. In addition, the

“Schlund Technologies” brand is used to market our

core competencies in product management, software

development and computer center operation as white-

label products for other Internet Service Providers.

Due to the continuing weakness of the economy and

the resulting impact on sales, there was less demand

for services provided by twenty4help.

In the first nine months of fiscal 2002, year-on-year

sales in this segment fell by 6 % to € 51.5 million (prior

year: € 54.6 million). During the first nine months,

EBITDA fell from € 13.2 million to € 11.0 million, while 

EBT rose slightly to € 7.6 million (prior year: € 7.4 mil-

lion). There was a positive effect on overall earnings

from the strict implementation of cost saving measures.

Schlund Technologies is currently being expanded on

the basis of providerdomain.de, a fully automatic

domain registration tool for resellers. Over 2,500 cus-

tomers—mostly small to mid-size ISPs and multimedia

agencies—have already signed up for the service and

have so far registered over 140,000 domains via

providerdomain.de.

For fiscal 2002 as a whole, we are focussing mainly on

achieving last year’s excellent results in this segment.

On the basis of the current trend in twenty4help’s

business with existing and new clients, we expect a

return to growth in 2003.

Outsourcing business

Quarterly development in € million

Q1/2002 Q2/2002 Q3/2002 Q3/2001

Sales 18.2 16.9 16.4 16.7

EBITDA 4.4 3.0 3.6 4.5

EBT 3.1 2.2 2.3 2.5

54.6 13.2 7.4

Sales EBITDA

in  € million in  € million

EBT

2001

Jan.–Sept.

51.5 11.0 7.6

Sales EBITDA EBT

2002

Jan.–Sept.

With its Schlund+Partner brand, United Internet is the

market leader for registration of .de domains.

Including international domains, United Internet’s

computer centers now host over 2.9 million domains.

In the Web hosting sector, growth was particularly

strong in the field of dedicated hosting. We succeeded

in expanding our market lead in this segment. We are

currently gaining over 700 new subscriptions for

dedicated and root servers per month. On the global

market, United Internet already has a leading position

in this fast-growing segment. In the past quarter we

successfully expanded the international presence of

our 1&1 brand. In the UK, every tenth new .co.uk

domain is now registered via 1&1 Internet Ltd.



United Internet AG – Consolidated Income Statement according to US-GAAP

for January 1, 2002 to September 30, 2002 in €k

2002 2001
January–September January–September 

Sales 222,821 165,241

Cost of sales -136,051 -112,251

Gross profit 86,770 52,990

Selling expenses -33,752 -31,455

General administrative expenses -26,846 -25,423

Other operating income / expenses 14,800 -21,545

Amortization of goodwill 0 -9,475

Operating result 40,972 -34,908

Interest and similar expenses -2,175 -2,169

Interest and similar income 1,355 1,042

Profit / loss from associated companies 8 -3,894

Result from ordinary activities 40,160 -39,929

Pre-tax result 40,160 -39,929

Income taxes -12,387 -4,100

Net profit / loss 27,773 -44,029

Minority interests 6,435 3,949

Profit / loss after minority interests 34,208 -40,080

Result per share (in €), basic 0.60 -0.70

Weighted average shares (in million units), basic * 57.11 57.11

Result per share (in €), diluted 0.60 -0.70

Weighted average shares (in million units), diluted * 57.20 57.20

* Adjusted shares after capital increase.
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United Internet AG – Consolidated Income Statement according to US-GAAP

Quarterly development in € million 

Q1/2002 Q2/2002 Q3/2002 Q3/2001

Sales 70.9 74.8 77.1 51.0

Cost of sales -44.9 -45.7 -45.5 -32.3

Gross profit 26.0 29.1 31.6 18.7 

Selling expenses -9.8 -11.5 -12.4 -9.5

General administrative expenses -9.0 -9.4 -8.4 -8.6

Other operating income / expenses 6.5 8.7 -0.4 -22.0

Amortization of goodwill 0 0 0 -3.2

Operating income 13.7 16.9 10.4 -24.6

Interest and similar expenses -0.8 -0.8 -0.6 -0.7

Interest and similar income 0.4 0.5 0.5 0.3

Profit / loss from associated companies 0.1 0.1 -0.2 -0.8

Result from ordinary activities 13.4 16.7 10.1 -25.8

Pre-tax result 13.4 16.7 10.1 -25.8

Income taxes -4.0 -4.0 -4.4 -1.8

Net profit / loss 9.4 12.7 5.7 -27.6

Minority interests 4.0 0.9 1.5 1.2

Profit / loss after minority interests 13.4 13.6 7.2 -26.4

Result per share (in €), basic 0.23 0.24 0.13 -0.46

Weighted average shares (in million units), basic * 57.11 57.11 57.11 57.11

Result per share (in €), diluted 0.23 0.24 0.13 -0.46

Weighted average shares (in million units), diluted * 57.20 57.20 57.20 57.20

* Adjusted shares after capital increase.



United Internet AG – Consolidated Balance Sheet according to US-GAAP as of September 30, 2002 in €k

ASSETS

Current assets 30. September 2002 31. December 2001
Cash and cash equivalents 18,460 69,765

Accounts receivable and other assets 62,173 63,760

Inventories 4,096 2,062

Prepaid expenses 7,874 7,121

Deferred taxes 3,336 14,579

Current assets, total 95,939 157,287

Non-current assets

Equity investments 12,292 11,792

Other financial assets 1,514 5,930

Property, plant and equipment 37,066 30,390

Intangible assets 9,027 11,196

Goodwill 89,922 52,753

Non-current assets, total 149,821 112,061

Assets, total 245,760 269,348

LIABILITIES AND EQUITY

Liabilities

Current liabilities

Accounts payable, trade 13,908 18,226

Liabilities due to banks 118 73,235

Advance payments received 3,198 214

Other liabilities 25,807 21,532

Accrued taxe 6,311 9,824

Other accrued liabilities 18,869 16,985

Deferred revenue 23,816 25,114

Current liabilities, total 92,027 165,130

Non-current liabilities

Convertible bonds 2,269 2,425

Liabilities due to banks 3,835 7,749

Deferred revenue 2,856 1,089

Other liabilities 1,682 1,682

Non-current liabilities, total 10,642 12,945

Liabilities, total 102,669 178,075

Minority interests 30,084 13,293

Equity

Capital stock 57,110 56,882

Additional paid-in capital 51,503 50,834

Additional paid-in capital (group) 65,957 65,957

Accumulated deficit -95,515 -59,712

Profit / loss 34,208 -35,803

Outstanding, unrealized compensation for employee stock ownership programme –74 -47

Currency translation adjustment –182 -131

Equity, total 113,007 77,980

Equity and liabilities, total 245,760 269.348

United Internet AG – Development of Consolidated Equity from January 1, 2002 to September 30, 2002 in €k

Consolidated Equity January–Sept. 2002 January–Sept. 2001
Start of period 77,980 101,087

Capital stock 229 0

Additional paid-in capital 668 0

Additional paid-in capital (group) 0 159

Profit / loss after minority interests 34,208 -40,080

Outstanding, unrealized compensation for employee stock ownership programme -27 0

Changes in currency translation adjustments -51 204

End of period 113,007 61,370



United Internet AG – Consolidated Statement of Cash Flows according to US-GAAP 

from January 1, 2002 to September 30, 2002 in €k

2002 2001
Cash flow from operating activities January–September January–September

Profit / loss after minority interests 34,208 -40,080

Adjustments to reconcile net profit / loss to net cash

provided by operating activities

Depreciation and amortization 15,440 14,399

Goodwill amortization 0 9,475

Write-off on shares in associated companies 0 6,663

Write-off on loans granted to associated companies 0 16,937

Compensation of expenses from employee stock option plans 212 0

Not distributed profits / not equalized losses of associated companies -8 3,894

Distributed profits of associated companies 100 77

Minority interests -6,435 -3,949

Changes in currency translation adjustments -51 204

Change in deferred taxes 11,242 -580

Gain from the sale of shares in associated companies -8,684 -3,195

Gain from the sale of shares in affiliated companies -10,790 0

Non-cash expenses / income 0 610

Operative cash flow 35,234 4,455

Changes in assets and liabilities

Change in receivables and other assets 6,149 5,849

Change in inventories -2,034 744

Change in deferred expenses –753 -422

Change in accounts payable, trade -8,506 -14,019

Change in advance payments received 1,842 -5,303

Change in other accrued liabilities 1,663 182

Change in accrued taxes –3,514 6,217

Change in other liabilities 3,111 75

Change in deferred income 469 5,823

Changes in assets and liabilities -1,573 –854

Cash flow from operating activities 33,661 3,601

Cash flow from investment activities

Capital expenditure for intangible assets and property, plant and equipment –19,478 -13,606

Loans to associated companies, their shareholders and employees -3 -12,945

Repayments of loans granted 4,419 1,499

Disposal of assets, net book value 478 1,452

Net assets assumed in initial consolidation 1,221 2

Acquisition costs in excess of the net assets from initial consolidation -46,265 -793

Sale of shares in associated companies 18,684 4,494

Acquisition of additional shares in associated companies -591 -1,715

Sale of shares in affiliated companies 35,500 0

Cash flow from investment activities -6,035 -21,612

Cash flow from financing activities

Change in bank loans -77,032 -2,432

Payments from minorities 0 160

Minority interests -1,743 151

Repayment of convertible bonds -156 1,425

Cash flow from financing activities -78,931 -696

Net increase / net decrease in cash -51,305 -18,707

Cash on hand and bank balances at the beginning of the fiscal year 69,765 89,956

Cash on hand and bank balances as of September 30, 2002 18,460 71,249

Consolidated Financial Statements acc. to US-GAAP 10/11



United Internet AG – Balance Sheet according to German Commercial Code (HGB)

as of September 30, 2002 in €k

ASSETS

Fixed assets 30. September 2002 31. December 2001
Intangible assets

Concessions, industrial and similar rights,

and assets and licenses in such rights and assets 59 91

59 91

Property, plant and equipment

Other equipments, operational and office equipment 333 450

333 450

Financial assets

Shares in affiliated companies 102,098 100,536

Investments 14,402 20,677

Loans to companies in which an investment is held 175 4,484

Other loans 632 770

117,307 126,467

117,699 127,008

Current assets

Accounts receivable, trade 2 3

Receivables due from affiliated companies 781 24,608

Receivables due from companies

in which an investment is held 0 6

Other assets 3,609 3,861

4,392 28,478

Cash in hand and bank balances 6,408 20

10,800 28,498

Prepaid expenses 112 99

Balance sheet, total 128,611 155,605



Parent Company’s Financial Statements acc. to HGB 12/13

EQUITY AND LIABILITIES

Equity 30. September 2002 31. December 2001
Subscribed capital 57,110 56,882

Additional paid-in capital 38,784 38,354

Revenue reserves 898 898

Accumulated deficit -39,973 -23,842

Profit / loss 33,074 -16,131

89,893 56,161

Accruals

Accrued taxes 1,369 1,517

Other reserves and accrued liabilities 6,782 1,621

8,151 3,138

Liabilities

Bonds 1,613 1,743

Liabilities due to banks 0 81,018

Accounts payable, trade 296 826

Liabilities due to the issuance of bills 0 5,113

Liabilities due to affiliated companies 28,606 2,438

Other liabilities 52 5,168

30,567 96,306

Balance sheet, total 128,611 155,605



United Internet AG – Income Statement according to German Commercial Code (HGB)

from January 1, 2002 to September 30, 2002 in €k

2002 2001
January–September January–September 

Net sales 2,018 1,565

Other operating income 38,826 2,911

Cost of material

Cost of purchased services -1,440 -1,271

Personnel expenses

a. wages and salaries -1,184 -2,084

b. social security contributions -64 -231

Depreciation of intangible and tangible assets -174 -251

Other operating expenses -3,195 -6,452

Income from investments 100 5,876

Interest and similar income 459 828

Depreciation on financial assets 0 -30,500

Interest and similar expenses -2,196 -3,781

Result from ordinary activities 33,150 -33,390

Result before taxes 33,150 -33,390

Income taxes -74 -25

Other taxes -2 -2

Profit / loss 33,074 -33,417

The accounting and valuation principles used in this report on the first nine months 

correspond to those applied in the annual financial statements for fiscal 2001.
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Products Outsourcing

GMX GmbH

1&1 Internet AG

1&1 Internet Ltd.

1&1 Internet S.A.R.L.

Schlund + Partner AG

val-U Marketing GmbH /

A1 GmbH

CONVIGATE GmbH*

Shareholdings:

AdLINK Internet Media AG 67.62 %**

fun communications GmbH 33.33 %

imedia - Gesellschaft für neue Medien mbH 40.00 %

Metropolis AG 43.96 %

NT Plus AG 39.23 %

Sedo GmbH 41.04 %

* Shareholding at present 77.99 %

** 21 % still deposited with trustee 

for call option held by DoubleClick Inc.

Schlund Technologies GmbH

twenty4help Knowledge Service AG (D)

twenty4help Knowledge Service B.V. (NL)

twenty4help Knowledge Service A.B. (S)

twenty4help Knowledge Service Ltd. (UK)

MIP Multimedia Internet Park GmbH
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